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CD Title Assignment 

The CD title should be short, catchy and easy to remember. 
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CD Background 

The first CD for Woman Thing Records v/ill feataie Eva LaRue, a leading daytime soap opera adiess - 
The CD will be produced by Nile Rodgers, whose credits include albums by Madonna, David Bowie, 
Doran Duxan and Diana Ross. 


The CD wiJ^^^^oted at retail, event and through direct. 


CD Disk Creative Assignment i.. > n/i 

Develop crcaliv^^o^lhe actoal CD disk. oD ujCM 

CD Disk Conununications 

-J • Title of album. 
g I ^ ^ oisdi 

J • Woman Tmng Music logo. 


Executional Considerations 
Disk Dimensions 


2-color 

120 mm diameter actual CD size 
116 non diameter overall print area 

45 imn area from center hole to outer edge of print area 
26 mm center hole 

46 mm ID band 


A 

vi 




Legal Language 

• For promotional Use Only. Not For Sale. 

• MadelnU.S.A. 

• All Recordings Used By Permission. 

• AIL Rights Reserved. 

• © 1996 Philip Morris. Inc. 




Other standard dements to include: 

•^^roduced By Nile Rodgers. 

^ Song titles ~ listed numerically in proper sequence 
Songwriters’ names (lastnames only) 

• Running times for eadi song 


• Two color limit - background color black and copy gold or silver 


cieativc brier-mu^ic cij 
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CD Case Creative Brief 


Background 

The first CD for Woman Thing Records will feature Eva LaRue, a leading daytime soap opera actress. 
The CD will be produced by Nile Rodgers, whose impressive credits include albums by Madonna, David 
Bowie, Duran Duran and I^ana Ross. This CD will be promoted at retail widi product as well as in direct 
and at die actual music events. 


The CD case is potentially the most important piece in the promotion in how it communicates to the 21-29 
YAFS audience. Ultimatdy, this CD will have to be integrated and work visually with other dements of 
die promotion, such as POS, advertising, direct mail, etc. 


CD Case CommvoilcaitXQm 
\Jf Title of album.. 

^/ • Woman Thing >fesic logo. 

ilMLerUjS 




* A vehicle to gather names for the VS data base, i.e. music club bounce-back is under 
consideration. This piece would be placed inside of the CD case. 

This project would come under a separate covo; 


Executional Considerations 
Specs 

“ 6-panel (2 sides) cardboard folder with CD pocket 

• 4/4-color process 

• Shrink-wrapped 

• Dimensions: 5 19/32'*W x 4 15/16”H with 7/32” spine'*' 
l/‘ POS#(TBD). 

■ Four color limit, no special colors. 

These dimensions are based on the 6-panel cardboard folder, padkage design lecomm^ded by EMCI 
for this premium, and will vary slightly by vendor. Packaging can be tailored to accommodate 
design, copy and graphic requirements for the Woman Thing Music promotion. 

Legal language for rear panel of packaging: 

For Promotional Use Only, Not For Sale. 
i/• All Recordings Used By Permission, 
u- • All Rights ReSKved, 

^ • © 1996 Philip Morris, Inc. 
iX* NfedelnU.S.A. 

Produced by Nile Rodgers. 

l/* pm promotional legal copy should be included on case.: 

-conditions of offer type (“with this carton/pack”) must be at least 1/2 font size of offer 
type. 

In addition to the above, the following adcnowledgmmts are traditionally listed in an album’s liner 
notes and should be included with the WTM CD: 

creadve brier'inusic c(l 
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^ Song titles ^ , 

Songwriters’s aedits*^ / 

/ • Songwriters’ publishing oonq>anies^ 

/ • Publishing coit^any aECliations, e.g. ASCAP, BMI. SESAC ^ 

7 • Musicians’ credits - mdividually by song or as an aggregate list witii label affiliations, i.e. “Jeff 

/ Beck spears courtesy of Epic Records” C/ 

Produced By Nile Rodgers, 

(NOTE: A producer’s cr^t is usually printed in a type face that is larger/more prominent than 

other credits.) 

Creative Concept Development: Jay Colenuin 
Production Manager: Budd Tunick 
Recorded at: name of studio(s) 

Recording Engineen by name 
Mxed By; name 
Mixed At: name of studio 
Mastered By: name 
Mastered At: name of studio 

Executive Producer; EntertainmaitMarketing & Communications International, Ltd., Stanford, 
Conn. 

• Eva La Rue: Personal management and special thanks by name 
^ • SpecialThanks;Mscellaneous parsons, companies, agencies, etc. 




x/* 






l^er Notes: 

Woman Thing Music program information 

- "mission statemait" of Woman Thing Music (i.e. Virginia Slims brand, women for wonnai) 
Eva LaRue biographical profile (see attached) 

Nile Rodgo^ biographical profile (see attached) 

Song lyrics (possibly only of main song, “It’s A Woman Thing” if completed on time) 

Copy referencing future CDs on the Woman Thing label. 

CD Spine 

Recommended copy: 

S’ . _ '■ 

• Woman Thing Music - Eva LaRue ' ‘ ^ , - -- 

Busines s Re ply Card - Optional 

• Printed on two sides 

If, for the purpose of creating a database, abusiness reply card is inserted during the assembly, the 
enclosed package size could accommodarn a standard 3 1/2” x 5” B.R.C. According to U.S. Postal 
Service regulations, a E.R.C. must be printed on post card-type paper stock tiiat meats its minimu m 
requirements for thickness. 


creative brief'muiic ed 
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Dance Single Label Creative-Bne f 

Background 

The first CD for Woman Tiling Records will feamre Eva LaRue, a leading daytime soap opera actress. 

The CD will be produced by Nile Rodgers, whose impressive credits include albums by >^Qnna, David 
Bowie, Duran Duran and Diana Ross. Adance mix single will also be devetoped whic^ will be promoted 
with dance clubs in the Music markets. 


Dance Single Label Assignment 

Develop creative for the actual Dance Mix Single label. Song to be chosen at a later date 
and forwarded. 

Dance Single Label Communications 

• Title of album. 

• Woman Thing Music logo. 


Executional Considerations 

• Two color limit - background color black and copy gold or silver. 

Specs 

• 12” black vinyl album 

• Label: 4” diameter with 1/4“ center hole 

This is the preferred format for dance dubs and mix shows. As opposed to a conventional contact 
disc, the album configuration allows dance club disc jockos, wearing headphones, to cue songs and 
play them (intros/oat-tios), “on top” of one another, a standard practice that s both accepted and 
expected with (his style of music. Additionally, dance dubs are equipped with multiple turntables to 
handle albums on virtually an exclusive basis. 

Legal language: 

u/- For Promotional Use Only. NotForS^e, 

MadelnU.S.A. 

ly'' • Recording Used By Permission 
All Rights Reserved 

• © 1996 Philip Morris, Inc. 

• Original recording produced by Nile Rodgos 

• Remised by: name of remix engineofs) - in large ^pe* 

\/« Song tide 

i/* Songwriters name(s) Oast names only) 

• Running time for the song(s) 

!/• Name or remix version, i.e. dub, dance, alternative, instrumental, et al. 

'Z* 33 1/3RPM 

• Side A/Side B 

• Publishing company affiliations, e.g. ASCAP, BM, SESAC 


cteadve briaf-musie ed 


Source: https://www.industry(documents.ucsf.e(du/(docs/txym0004 


2071655964 



06/06/96 09:23 ®13122206554 CLNT SRV 19Nff PM 7TH FLOOR @009/010 


* Dance music is primaiily a production-driven medium. Consequoitiy, in die case of a dance mix 
single, the re-mix engineer ba»mes die most identifidile talent, vis avis aural accessibility for club 
patrons and, more importantly, recognition and sdection by dub disc jodteys. Typically, the re-mix 
engineer is listed prominendy by name on the label for that reason. Please see san^le. 

Additionally, re-mix engineers have very intense but short-lived spans of popularity, like die very clubs 
to which they catCT. New, fresh sounds, effects and treatments are consistently being discovered and 
^plied to the genre by its seemingly enddess supply of rising stars. 


creative bricf-irusic cd 
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PanceSfagle Jacket CreativeJBrief 

Background 

The first CD for Woman Thing Records will feature EvaLaRue, a leading daytime soap opwa actress. 
The CD will be produced by Nile Rodgers, whose impressive credits include albums by Madonna, David 
Bowie, Duran l^an and Diana Ross. A dance mix single will also be devdoped which will be promoted 
with dance clubs in the Music markets. 

Dance Single Jacket Creative Assignment 

Develop creative for the jacket of die dance single. EMCI has informed us that promotional jackets 
work best when they are very plain and not promotional. These singles are primarily used by DJs at the 
dance dubs. Please see sample. 

Dance Single Jacket Communications 
^ • Name of artist; Eva LaRue 

• Name of song 

\/*. Womm Thing Music icon _ 

J* Virginia Slims package colors 

• Woman Thing Music gr^hics 

• Re-mix engineer. 

Execudonal Considerations 

• Two color limit - background color white and copy. 

• Dimensbns/specifications. See attached Proposed Specs document. 

• POS# CTBD). 

Specs 

• Cardboard jacket 

• 1 or 2 color; traditionally plain - either solid white or black 

• Dimensions: 12 5/8” x 12 5/8” - Estimated sizes. CouM vary slightly 

• Spine w ith song title/aitist name 

• Die-cut center exposing labd 

• Shrink-wrapped 

Dance Mix Single Spine 
Recommended copy: 

• Song title (It’s A Woman Thing)-EvaLaRue 


creative brJcf^music cd 
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